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BIOTECHNOLOGY . . '

NimbleGen 1 recelves .

$415, 000 grant E
NlmbleGenSystemshas S
received a $415,000, two-year
grant to pagticipate ifana-
tional pﬂot projecthoping to
nd impro

Thomas Alhert, I\Tlmble-

Gen's director of advanced re-: ¢
search, will lead the Madison .
biotech.corppany’steamin . &
the effort to find a large-scale™
system that will identify ge- -

netic changes in canter cells.

Cancerous brain, ovarianand.
lung turnors are béing stidied _ﬁ_ :

in the Cancer Genometlas :
project; furided by the Na-
tional Institutes of Health;

- NimbleGén anmouncedin’ -
Tume that it wilt be purchased" o

by Rochie; &' Swiss pharma- -

ceutical compary, for $272.5

million.
PHILANTHROPY -

St.VincentdePaul |
gets $100,000 grant |

TheMadmonCommumty B

Foundation has approved a
$100,000 grant {0 the Society
of St:-Vincent de Paul forits:
“Help Biiild Hope” building
campaign.

The gift “puts us over the
halfiway mark toward our
$4 million goal,” said Ralph

Middlecamp, executive direc- -

tor of the Society of St. Vincent
de Paul in Madisoi.. .. . .

"The néw St. Vincent de Paul
Food Pantry & Service Center
at 2033 Fish HatcheryRoad is
expected to be’ compieted in
2008. :

The nonproﬁt orgamzauon
operates a food pantry, offers
housing programs, provides
emergency rent and utility
assistance, atid disteibuites ™
vouchers for bedding, fuirni-
ture, clothing, prescription
medicines and other items to
peopleinneed.

RETAIL

Apple Store to open
Saturday in Madison

Tust over a week after the
launch of the iPhone, Madi- .
son area Apple lovers will have
another reason to celebrate.

The Apple Stote will open
at 10 am: Saturday at West
Towne Mall. The 4,800-
square-foot store is next to
Williams-Sonoma and near
the ].C. Penmey store on the
north side of the mall. The
electronics store s the third
for Apple in Wisconsin, join-
Ing others at Mayfair Mall
int the Milwaukee suburb of -
Wauwatosa and at Bayshore

._ badafns@mad:son com <
608 252 61 48

- The newest customer service tool at Culvel’s :
: rsnt ﬂashy or packecl w1th computenzed tech-
-.j;nology
) Instead ‘o doorbell onier fnrm anda pem:ll
e helping the 'Praiiie du’ Sac-based custard
.- and burger restaurant chain better serve its
- ¢ customers who are-deaf, hard-of- hea.m1g or
- ‘whohave trouble spealdng. - .
- - +-Since May, the Culver’s on the Beltlme just -
- west of Fish Hatchery Road has been equipped
© - withQOrderAssisy a$700 systemdeveloped by a
- Chicago companythat helps solve accessxb:]:ty

;\4 V ].t!fl Ol’ d@l’A.SSlSt deaf pr%lt)ll:gfg;}) }uss g::es:;?fed for uSe ina restau~ '
5 rant’s drive-thri Jane; Fast-food industry es-
customers can dnve '

- tmates showthat 65 percent of a ‘restaurant’s -
" busthess coities from the drive-thng, butitsan -~

~area the country’s 2 million deaf and 26 milkion -

_hard—of heanng customers have difficulty us-

* unlque thmg about this parumzlar §y5- -
o 't it makes the drive-thra accessible,”
“said: Mike' Bachhuber, executive director of
-Actess to'Indepéndence,-a resotice center in
Madison for people with" disabilities, I think
- it’s-great that Culver’s is golng out of its way to
' better service ;fc]ks that are deaf or hard of-

: Onded&ssmt glves a customer o opuons
- ‘Thiose with hearing aids equipped with tele-
- ¢ofls-can detivate their hearing aid to receive
-sound directdy from the speaker. In the second
‘option, the customer pushes a-large doorbell,
“which alerts the drive-thru staff. The customer
“then pulls up to the drive-thru window and fills
St MR~ out a menu order form. :

, . CRAIG SCHREINER —Stae Joumal  ~ +“This is snmeth.mgl should have donealong
Tim Harwood, an assistant manager at Culver's, is shown in the window  time ago but wasn't aware of it,” said Susan
after handing out an order form as part of the new OrderAssist system,  Bulgrin, who opened the Beltine Culver's in
Frequent custemers can also request several forms and have them filled : S :

out; hefore they arrive at the restaurant.
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- we may not have had befo

. County; said Gilvers a

_The challenge now is.getting " being noticed by the dedf ¢om-

those that could use the system

oo o to understand that it's available;
Continued from Page C8 . ... .Other than a hotdog stand in

1996 and discovered .OrderAs- -
sist at the Culvers corporate
convention in March, “I think
it's very important and I'm very
excited to be able to offer it. This
is a wholg new avenue for those
individuals.” .- . .
Since first hitting the market
in Jate 2005, the system has been
installed in 20 of Culver’s 359 .
restautants,: including those in
Portage and Johnson Creek. Cul-
ver's has restaurants in 17 states
including 128 in Wisconsin. The
Culver’scompanydoesn'trequire
its franchisees to use the system
but does make it an option, said
Conuiie - Sadler; -the company’s
raining coordinator, . TR
~“Orice “they sge the success,
I'm sure we'll have more,” Sadler
said. e
“It’s atfracting new guests that

.+ Chicago, Culver’s restaurants are

the only place to find the patent-

-pending system, developed by

Pat Hughes, owner of Inclusion

Solutions,

- .His §-year-old company also
markets similar devices to help

-those with disabilities purnp gas,
renter buildings and vote. He's
‘also trying to market the Order-
Assist systern to other restaus

rants. OrderAssist not only helps
customers but also helps res-
taurant employees better serve

. those with disabilities, he said.
_.."Ttis as much an operational

issue as it is a customer issue,”
Hughes said. “It’s just a matter of
time before this becomes part of

--normal culture.” _
- Roger Claussen, 60, activides

director at the Wisconsin School
for the Deaf in Delavan, south-
east of Madison in Walworth

- munity. He'sone of 175 mernbers /|
. ofthe South Lakes Associatiori of |
‘the Deat, and the group hasdis- .|

cussed Culversinitiative.

“I think that many businesses |-
think they're doing just fine, but -
deaf people would like to order |
their food “through the drive- || .

thri, too,” Claussen said.

. He :added that while the Or-
- derAssist idea is rélatively new
to businesses, ways tohelp those

.-who:are deaf are part of ongoing

rdisciissions it the deaf comrou-

;.- And for Bachhuber at Access
to Independence, . he. sees -that -
.- even 17 years after the passage f -
- of the ‘Americans with Disabili--
:-ties Act, there is still much work -
. 10"be done to assist those with -

disabilities. ...
“It’s all over the

very good and other places are

not as good at accommodating -

people with disabilities.”

. Uhrig

| the board,” Bach- | .
- huber’ said.“Somé  places are |

Continued from Page C8

“‘If we have_to make some
changes in our incentive play, we
will, becanse we are not going o
cede ground in a category that we
fesl we're bestin class in,” he said,

GM’s top-selling pickups, the
Chevrolet Silverado -and GMC
Sierra, saw declines of more than
20 percent, while the Toyota Tun-
dra jumped 146.3 percent,

Toyota said it sold 245,739 Toy-
ota and Lexus vehicles in June,
compared. with 223,018 a year
ago. For the first half of the year,
it sold 725,219 vehicles.

Toyota-brand passenger cars
recorded best-ever June sales of
128,239, an 8.9 percent increase

_over the same period last year. It
-was led by the Camry, with June
- sales of 46,630, up 12.5 percent

over the same period last year.

. Industrywide U.S. sales-in
June fell 3 percent to 1.4 million
from 1.5 million in June 2006, ac-
cording to Autodata. For the first
half of the year, sales dropped 1.5
percent to 8.2 million from 8.4
million during the same period
last year,

. Honda said it sold 140,935 ve-
hicles in June, up from 126,449
during the same month last year,
Sales were led by the Civic and
Fit small cars and the CR-V small
sport utility vehicle, -

Ford, including its U.S, an
Buropean brands, sold 246,415
vehicles in the 1.5, last month,
compared with 268,179 during
the same period last year.

The company said sales of its

_ _F—Séries pickup slipped 0.5_pé:r;-

. ;cent; But its Focus small car rose

20 percent. Overall, Ford saw its

- .car sales drop 24.6 percent, while

‘truck sales rose 2.9 percent. ;.

.- Ford reported dailyrental sales

were down 39 percent compared

with a year ago. In the first half of

the year, rental sales dropped 30
percent., -

DaimlerChrysler sold a total
of 202,936 vehicles in the United .

-States -Jast month, : compared

-with 206,748 during the same

- period last year.
Jeep brand sales were
: bercent, led by the new Wran-
. gler, the company said, .
-+ The Associated Press Iepo

the percentage change in the
total number of vehidles sold in

one month compared with the

same month a year earlier.

up 19

s

unadjusted figures, calculating -

. Mueller

Stacer

_. Mueller has joined M&1 |
W. Main St., as a personal -

1:account executive for
-Womer's Expo,

- Jenny Lisak has been promot-
.ed 1o leasing manager at Sara In-
vestment Real Estate, Middleton.

. Kelly Schauf has joined Bio-
Vet, a researcher and manufac-
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